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Abstract 

Customer Managed Relationship (CMR) is a new terminology in the area of Customer 

Relationship Management. CMR functions as a mechanism of valuation of customers, and 

concentrate on advantageous, potential so that banks can redirect their efforts in the right 

direction. A milestone in the evolution of CRM is the inclusion of analytics within the 

technology. Banking industry is heavily relying on customer analytics for developing better 

approach products and service. Paper discusses different issues related to business intelligence in 

banking sector and its impact on having better Customer Managed Relationship. Discussions are 

in the form of case studies of different banks. 
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